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Executive Summary 
K-State Research and Extension 

August 2015 

Introduction 
The Kansas Agricultural Experiment Station and Cooperative Extension Service, also called K-State Research and 

Extension, is a partnership between Kansas State University and the federal, state, and county government. They 

conduct research throughout Kansas, which is then utilized and shared by Extension agents as well as others 

through numerous methods including their website, conferences, workshops, field days, publications, and 

newsletters. K-State Research and Extension “is dedicated to a safe, sustainable, competitive food and fiber system 

and to strong, healthy communities, families and youth through integrated research, analysis and education” (K-

State Research and Extension, n.d., para. 2). K-State Research and Extension sought to develop a new marketing 

plan to guide their efforts in the coming years. Although some internal data had been collected, the need for the 

collection of external data became essential as K-State Research and Extension explored the development of a new 

marketing plan. Therefore, a survey was conducted with Kansas residents to gain an understanding of their 

awareness and perceptions with regard to the K-State Research and Extension system, in order to inform their next 

marketing plan.   

Findings 

 Forty-six percent of respondents were aware of the university system in the state of Kansas which 

provided research-based information and educational programs that extend beyond campus to serve 

people throughout the state. 

 Only 10% of respondents could remember the actual name of the university system. When they were 

provided with an aided recall in reference to the the name, 37% of respondents reported they recalled 

hearing about the university system. 

 More than half of respondents (64%) were able to associate the system with the Kansas State University. 

 Eleven percent of respondents were moderately or extremely familiar with K-State Research and 

Extension.  

 A third of respondents (35%) were aware they had a local (county/district) extension office.   

 With regard to searches on both local and K-State Research websites, educational information was sought 

the most.  

 Respondents who had utilized K-State Research and Extension’s services had a more positive than negative 

experience and indicated the information they received was more credible than not credible.   

 Fifty-two percent of respondents who have utilized K-State and Research Extension’s services find the 

Research and Extension aspect equally valuable.   

 Respondents who had no interactions with K-State Research and Extension felt that information provided 

by them would be more credible than not credible.   

 Of the respondents who had no interactions with K-State Research and Extension, 53% indicated they 

would be inclined to use K-State Research and Extension as a source of information. 

 Educational topics of most moderate and extreme interest to respondents were Nutrition, Food Safety and 

Health (62%) and Natural Resources (46%). 

 Educational Topics of most moderate and extreme importance to respondents were Nutrition, Food Safety 

and Health (67%) and Natural Resources (56%). 
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 Overall the most preferred sources of information for each of the educational topics K-State Research and 

Extension provides information for were; special interest groups, friends and family, universities, and 

government agencies. 

 Forty-seven percent of respondents indicated they would use K-State Extension and Research’s website to 

receive information about topics of interest to them. 

 Seventy-seven percent of the respondents who had seen or heard advertising for K-State Research and 

Extension were able to recall a good number of details about the ads.   

 The economy, taxes, healthcare and public education were the main issues respondents felt were affecting 

Kanas, as well as, affecting them personally.   

 Respondents had the most knowledge about the economy, taxes, healthcare and public education, as well.    

 Fifteen percent of respondents felt K-State Research and Extension needs to advertise or publicize more to 

increase awareness of what the program has to offer therein helping to meet Kansas resident’s needs.   
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Background 
The Kansas Agricultural Experiment Station and Cooperative Extension Service, also called K-State Research and 

Extension, is a partnership between Kansas State University and the federal, state, and county government. They 

conduct research throughout Kansas, which is then utilized and shared by Extension agents as well as others 

through numerous methods including their website, conferences, workshops, field days, publications, and 

newsletters. K-State Research and Extension “is dedicated to safe, sustainable, competitive food and fiber system 

and to strong, healthy communities, families and youth through integrated research, analysis and education” (K-

State Research and Extension, n.d., para. 2). K-State Research and Extension sought to develop a new marketing 

plan to guide their efforts in the coming years.  Although some internal data had been collected, the need for the 

collection of external data became essential as K-State Research and Extension explored the development of a new 

marketing plan. Therefore, a survey was conducted with Kansas residents to gain an understanding of their 

awareness and perceptions with regard to the K-State Research and Extension system, in order to inform their next 

marketing plan.   

Methods 
In July 2015, an online survey was distributed to a representative sample of Kansas residents using non-

probability sampling. Qualtrics, a survey software company, distributed the survey link to 597 Kansas residents, 18 

or older. Of those potential respondents, 420 completed responses were recorded. To ensure the data were 

representative of the Kansas population according to 2010 U.S. Census (seen in Table 1), the data were weighted to 

balance rural and urban classifications of counties (RUC) , age, gender and race/ethnicity data with the Kansas 

population (Kalton & Flores-Cervantes, 2003). Weighting procedures are commonly used in non-probability 

samples to compensate for selection, exclusion, and non-participation biases (Baker et al., 2013). 

Public opinion research commonly utilizes non-probability samples to make population estimates (Baker, et al., 

2013). According to previous literature, non-probability samples can yield results comparable and in some cases 

better than probability-based samples (Abate, 1998; Vavreck & Rivers, 2008). 

Due to rounding errors that occur in SPSS with the process of weighting there will be some inconsistencies in the 

data. Respondents, in this instance, are weighted in more than one category, which can cause underrepresented 

cases to be weighted higer and over-represented cases to be weighted lower. (Maletta, 20047)  SPSS rounds the 

frequency to the nearest integer. Rounding is based on the total weighted frequency as opposed to individual cases 

(Maletta, 2007). Inconsistencies in data, such as the sample reported as 421 cases rather than 420 in this study can 

occur . Also, the sample may show inconsistencies with questions which were only answered by some respondents, 

such as the sample for a  particular question reported as 306 cases rather than the 300 cases it should have been 

based on skip logic.     

The survey instrument was created using both research-developed questions and questions replicated and 

adapted from  a previous K-State Research and Extension phone surveys conducted in June, 2000 (Market 

Research Institue Inc, 2000). The survey was reviewed by a panel of experts (listed above) and for face value and 

content validity before implementation.   
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Description of Respondents 

Table 1: Weighted demographics of survey respondents 
Demographic Category  Original 

% 
Weighted 

% 
Gender    

Male  50.0 49.0 
Female  50.0 51.0 
    

Race/Ethnicity    
Native American  0.7 0.8 
Asian  3.1 2.3 
African American  3.1 5.5 
White 
Hispanic 
Multiracial 
Other 

 86.9 
2.4 
3.1 
2.4 

81.5 
8.4 
1.4 
0.1 

 
Age    

18-19 years  3.1 3.9 
20-29 years  17.4 18.9 
30-39 years  17.9 16.6 
40-49 years  15.7 17.7 
50-59 years  21.0 18.2 
60-69 years  16.9 12.1 
70-79 years  6.7 7.2 
80 and older  1.4 5.5 

Rural Urban Contiuum    
Metro- Counties in metro areas of 1 million population or 
more  

  
28.8 

 
28.8 

Metro- Counties in metro areas of 250,000 to 1 million 
population 

  
23.1 

 
22.1 

Metro- Counties in metro areas of fewer than 250,000 
population 

  
21.0 

 
15.6 

Nonmetro- Urban population of 20,000 or more, adjacent 
to a metro area 
Nonmetro - Urban population of 20,000 or more, not 
adjacent to a metro area   

  
6.2 

 
6.4 

 
7.3 

 
7.5 

Nonmetro- Urban population of 2,500 to 19,999, adjacent 
to a metro area  
Nonmetro - Urban population of 2,500 to 19,999, not 
adjacent to a metro area       

  
3.8 

 
5.5 

 
5.4 

 
8.3 

Nonmetro- Completely rural or less than 2,500 urban 
population, adjacent to a metro area  
Nonmetro - Completely rural or less than 2,500 urban 
population, not adjacent to a metro area     

  
1.4 

 
3.8 

 
0.6 

 
4.4 

 

  



K-State Research and Extension System Evaluation 

 

 

11 

Educational Status 
Of the respondents, 24% reported having some college education, 58% reported having a college degree (Figure 

1). Sixteen percent of respondents were high school graduates, but did not report having any college education.  

Figure 1. Educational Status 

 

Income  
Of the respondents, 68% reported having annual household incomes less than $75,000 while 32% reported having 

household incomes of $75,000 or more (Figure 2).  

Figure 2. Income
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Marital Status 
Of the respondents, 55% reported they were married and 27% reported they were single (Figure 3). Additionally, 

13% of respondents reported they were divorced and 6% reported they were widowed.  

Figure 3. Marital Status 
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Figure 4. Number of children
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Results 

University System Awareness 
Respondents were asked questions to determine their awareness of the K-State Research and Extension system.  

They were asked questions with regard to their unaided awareness, name recognition, aided recall, common name 

reference, and prior exposure. Additionally, respondents were asked which university they associated this system 

with.  

Unaided Awareness 
Respondents were asked if they were aware of a university system in the state of Kansas which provided research-

based information and educational programs that extend beyond campus to serve people throughout the 

state.Forty-six percent of respondents reported that they were aware of this type of system in the state of Kansas 

(Figure 5). 

Figure 5. Unaided Awareness

 

Name recognition 
Ten percent of respondents said they knew the name of the university system in Kansas which provided research-

based information and educational programs that extend beyond campus to serve people throughout the state 

(Figure 6).   

Figure 6. Name Recognition 
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The respondents who reported they knew the name of the university system (N = 44) were asked to specify what 

they believed the name was (Table 2). Eleven percent of the respondents said it was Kansas State University and 

8% indicated Kanas University. Four percent said the name was K-State Research and Extension.   

Table 2. System name (N=44) 
System name  % 

Kansas State University 10.8 
Kansas University 8.2 
Board of Regents 5.6 
K-12 5.4 
KU Med/Medical Center 5.0 
 KSU 4.7 
K-State Extension Service 4.6 
K-State Research and Extension 3.8 

KEPRS 3.5 
Kansas State University Extension Center 3.4 
Extension service 3.4 
K-State 3.3 
KSU Research and Extension Office 2.9 
Fort Hays 2.9 
KU Extension Library 2.7 
University of Kansas 2.5 
Kansas State Extension Program 2.4 
KU 2.4 
University of Missouri 2.4 
Kansas Pipeline 2.2 
Kansas State University Extension Service 2.0 
K-State Extension 1.9 
WATC 1.9 
KSU Extension 1.7 
edu.ks 1.6 
Kansas Extension Office 1.3 
Kansas State 1.1 
Extension program 1.1 
Other 5.5 
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Aided Recall 
When respondents were told they might know the system by the name Agricultural Experiment Station and 

Cooperative Extension Service or as Research and Extension, 37% of them recalled hearing about this system 

(Figure 7).   

Figure 7. Aided recall  

 

University Association 
Respondents were asked which university in Kansas they believed the system was associated with. Sixty-four 
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Figure 8. University association
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Common Name Reference  
When respondents were asked what name they most commonly used to refer to Kansas State University 

Agricultural Experimental Station and Cooperative Extension service, 14% of respondents referred to the system 

as K-State Extension, 9% referred to it as K-State Research and Extension, and 8% referred to it as Kansas State 

Research and Extension (Figure 9). However, 36% of respondents reported they have never referred to Kansas 

State University Agricultural Experimental Station and Cooperative Extension service.   

Figure 9. Common name reference 
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Prior Exposure 
Respondents were asked about their  exposure to Kansas State University as well as K-State Research and 

Extension.   

Enrollment at Kansas State University 

Respondents who reported they had attended at least some college or more (N = 347), were asked if they had ever 

been enrolled at K-State University as a full-time or part-time student. Of the respondents, 13% reported they had 

been enrolled as a full-time or part-time student (Figure 10). All respondents were asked if any of their parents, a 

spouse, or children had ever attended Kansas State University. Eighteen percent of respondents reported they had 

parents, a spouse, or children who had attended Kansas State University (Figure 11).  

Figure 10. Enrollment (N = 347) 

 

Figure 11. Family enrollment 
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Respondents were asked if they had ever worked for or been affiliated with K-State Research and Extension and 

the majority of respondents had not (99%) (Figure 12). When respondents were asked if they knew anyone who 

had ever worked for or been affiliated with K-State Research and Extension,16% of respondents reported they did 
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Figure 12. Worked for or  is affiliated with K-State Research and Extension 

 

Figure 13. Know someone who worked for is affiliated with K-State Research and Extension 
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Familiarity Knowledge and Experience of K-State Research and  Extension 
Respondents were asked questions in this section to determine their familiarity, knowledge and personal 

experience with K-State Research and Extension.    

Familiarity with K-State Research and Extension 
Respondents were asked what their level of familiarity was with K-State Research and Extension.This question 

asked respondents to rate their level of familiarity on a five point scale (1=Not at all familiar, 2 = Slightly familiar, 

3 = Somewhat familiar, 4 = Moderately familiar and 5=Extremely familiar ). Eleven percent of respondents 

reported they were moderately or extremely familiar with K-State Research and Extension (Figure 14).   

Figure 14. Familiarity with K-State Research and Extension
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Respondents were asked if they had knowledge of a K-State Research and Extension office in their county and 35% 
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Figure 15.  Knowledge of local research and extension office
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Interactions with K-State Research and Extension 
Respondents were asked what interactions they had with K-State Research and Extension. While 70% of the 

respondents said they had not engaged in any of the interactions, 15% reported they had visited a K-State 

Research and Extension office (Figure 16). Equal percentages, (8%) said they visited the K-State Extension 

website, had attended a workshop, meeting or field day sponsored by K-State Research and Extension, and called a 

K-State Research and Extension office. 

Figure 16. Interactions with K-State Research Extension
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Local County Website  
Respondents who reported visiting their local county research and extension website (N = 20) were asked what 

sort of information they were searching for. Seventy-two percent of respondents said they were searching for 

educational information (Figure 17). Similar percentages of respondents said they were searching for program 

information (36%), and academic information (33%).   

Figure 17. Local county website (N = 20)
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Figure 18. K-State Research and Extension website (N=33)
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K-State Research and Extension Users 
Respondents who reported they had interactions with K-State Research and Extension (N = 114) were asked to 

indicate on a five point semantic differential scale which word their opinion most closely aligned with when 

completing the statement “My overall experience with K-State Research and Extension has been…”(Table 3). The 

respondents indicated they felt their overall experience with K-State Research and Extension was more positive 

than negative (M = 4.41), more helpful than unhelpful (M = 4.39), more satisfying than not satisfying (M = 4.30), 

more informative than uninformative (M = 4.28), more excellent than poor (M = 4.25) and more beneficial than 

harmful (M = 4.07).  

Table 3. Users overall experience (N = 114) 
Statement M SD 

Negative: Positive 4.41 .68 
Unhelpful: Helpful 4.39 .74 
Not Satisfying: Satisfying 4.30 .69 
Uninformative: Informative 4.28 .88 
 Poor: Excellent 4.25 .68 
Beneficial: Harmful 4.07 1.08 

Note: Responses based on semantic differential scale from 1 = Negative to 5 = Positive.  

 

The same respondents who reported they had interactions with K-State Research and Extension (N = 114) were 

also asked which aspect of K-State Research and Extension they found most valuable.  Fifty-two percent of 

respondents indicated that they found both Research and Extension of equal value, 20% of respondents indicated 

Research was the most valuable aspect and 19% of respondents indicated Extension was the most valuable aspect 

(Figure 19).    

Figure 19. Most valuable aspect of K-State Research and Extension (N = 114) 
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Again, respondents who reported they had interactions with K-State Research and Extension (N = 114) were 

asked to indicate on a five point semantic differential scale which word their opinion most closely aligned with 

when completing the statement “I believe information from K-State Research and Extension is…”(Table 4). The 

respondents indicated they felt information from K-State Research and Extension was more credible than not 

credible (M = 4.70), more honest than dishonest (M = 4.59), more useful than not useful (M = 4.56), more 

trustworthy than untrustworthy (M = 4.52), more truthful than untruthful (M = 4.51), more reliable than 

unreliable (M = 4.51) and more unbiased then biased (M = 4.16). 

Table 4.  Users opinions of information provided by K-State Research and Extension (N=114) 
Statement M SD 

Not Credible: Credible 4.70 .54 
Dishonest: Honest 4.59 .61 
Not Useful: Useful 4.56 .69 
Untrustworthy: Trustworthy 4.52 .66 
Untruthful: Truthful 4.51 .59 
Unreliable: Reliable 4.51 .68 
Biased: Unbiased 4.16 1.00 

Note: Responses based on semantic differential scale from 1 = Not Credible to 5 = Credible.  
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K-State Research and Extension Non-Users 
Respondents who reported they did not have any interactions with K-State Research and Extension (N = 306) 

were given the following  description about K-State Research and Extension and the services and information they 

provide.   

“K-State Research and Extension is a partnership between Kansas State University and federal, state, and county 

government. Research is conducted in every Kansas county that is then shared by Extension agents and others 

through numerous conferences, workshops, field days, publications, newsletters, and more.  With over 125 years of 

agricultural research, K-State Research and Extension aims to improve the quality of life and standard of living of 

Kansans.  With this joint effort in research and extension, this system is unique to the state by connecting the 

university to every county through locally based educators. K-State Research and Extension aims to be a source of 

unbiased information for the state by providing expertise on an array of topics.  With established local, state, 

regional, and international partnerships, the focus of K-State Research and Extension reaches numerous people.” 

After reading the description, they were then asked to indicate on a five point semantic differential scale which 

word their opinion most closely aligned with when completing the statement “After reading the description above, 

I believe information from K-State Research and Extension is…”(Table 5). The respondents indicated they felt 

information from K-State Research and Extension was more credible than not credible (M = 4.44), more honest 

than dishonest (M = 4.39), more truthful than not truthful (M = 4.37), more trustworthy than untrustworthy (M = 

4.34), more reliable than unreliable (M = 4.32), more useful than not useful (M = 4.29) and more unbiased then 

biased (M = 4.06). 

Table 5.  Users opinions of information provided by K-State Research and Extension (N=306) 
Statement M SD 

Not Credible: Credible 4.44 .78 
Dishonest: Honest 4.39 .72 
Untruthful: Truthful 4.37 .79 
Untrustworthy: Trustworthy 4.34 .78 
Unreliable: Reliable 4.32 .76 
Not Useful: Useful 4.29 .86 
Biased: Unbiased 4.06 .92 

Note: Responses based on semantic differential scale from 1 = Not Credible to 5 = Credible. 
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After reading the description the same respondents who reported they did not have any interactions with K-State 

Research and Extension (N = 306) were asked if they would be more inclined to utilize K-State Research and 

Extension as a source of information. Fifty-three percent of respondents said they would be inclined to use K-State 

Research and Extension as a source of information and 16% said they would not (Figure 20). Thirty-two percent of 

respondents indicated they were unsure about whether or not they woulduse K-State Research and Extension as a 

source of information.   

Figure 20. Utilization of K-State Research and Extension as a source of information 
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Interest Level in Educational Topics  
Respondents were asked to indicate their level of interest in educational information on a series of topics provided 

by K-State Research and Extension. These questions asked respondents to rate their level of interest on a five-point 

scale (1 = Not interested, 2 = Slightly interested, 3 = Somewhat interested, 4 = Moderately interested and 5 = 

Extremely interested). Of the respondents, 62% were moderately or extremely interested in Nutrition, Food Safety 

and Health, and 46% were moderately or extremely interested in Natural Resources  (Figure 21). Additionally, 

40% percent of respondents were moderately or extremely interested in Youth Development. 

 Figure 21. Interest level  in educational topics
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Level of Importance of Educational Topics 
Respondents were asked to indicate their personal level of importance in each of the topics K-State Research and 

Extension provides educational information on. These questions asked respondents to rate their personal level of 

importance on a five-point scale (1 = Not important, 2 = Slightly important, 3 = Somewhat important, 4 = 

Moderately important and 5 = Extremely important). Of the respondents, 67% felt Nutrition, Food Safety, and 

Health was moderately or extremely important to them and 56% felt Natural resources was moderately or 

extremely important to them (Figure 22).   

Figure 22. Level of importance of educational topics
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Preferred Sources of Information  
Respondents who reported their level of importance for an educational topic was extremely important were asked 

about preferred sources where they go to seek information on that topic.   

Adult Development and Aging 

Of the respondents who reported Adult Development and Aging was personally an extremely important topic to 

them (N = 100), 72% of them indicated they prefer to seek information from special interest groups and 52% said 

they prefer to seek information from friends and family (Figure 23). Similar percentages of respondents prefer to 

seek information on this topic from government agencies (37%) and universities (36%). 

Figure 23. Preferred sources of information for Adult Development and Aging (N = 100)
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Figure 24. Preferred sources of information for Community Development (N = 71)
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Crop Production 

Of the respondents who reported Crop Production was personally an extremely important topic to them (N = 58), 

52% of them indicated they prefer to seek information from special interest groups and 47% said they prefer to 

seek information from universities (Figure 25). Additionally, 35% of respondents prefer to seek information on 

this topic from friends and family. 

 

Figure 25.  Preferred sources of information for Crop Production (N = 58)
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Figure 26. Preferred sources of information for Family and Child Development (N = 100) 
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Family Resource Management 

Of the respondents who reported Family Resource Management was personally an extremely important topic to 

them (N = 94), 73% of them indicated they prefer to seek information from friends and family and 54% said they 

prefer to seek information from special interest groups (Figure 27). Also, 34% percent of respondents reported 

they prefer to seek information from universities. 

Figure 27. Preferred Sources of information for Family Resource Management (N = 94)
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Horticulture 

Of the respondents who reported Horticulture was personally an extremely important topic to them (N = 53), 

Sixty-one percent of respondents indicated they prefer to seek information from special interest groups and 59% 

indicated they prefer to seek information from universities (Figure 29). Also, similar percentages of respondents 

reported they prefer to seek information from government agencies (36%) and friends and family (35%). 

Figure 29. Preferred sources of information for Horticulture (N = 53)
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Figure 30. Preferred sources of information for Livestock Production (N = 48)
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Natural Resources  

Of the respondents who reported Natural Resources was personally an extremely important topic to them (N = 

108), 60% of them indicated they prefer to seek information from special interest groups and 48% said they prefer 

to seek information from universities (Figure 31). Additionally, 40% of respondents reported they prefer to seek 

information on this topic from government agencies. 

Figure 31. Preferred sources of information for Natural Resources (N = 108)
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Figure 32. Preferred sources of information for Nutrition, Food Safety, and Health (N = 154)
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Youth Development 

Of the respondents who reported Youth Development was personally an extremely important topic to them (N = 

104), similar percentages of them indicated they prefer to seek information from family and friend (65%) and 

special interest groups (64%) (Figure 33). Additionally, 49% percent of respondents reported they prefer to seek 

information from universities while 38% said they prefer to seek information from government agencies. 

Figure 33. Preferred sources of information for Youth Development (N=104) 
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Sources of Information for Topics of Interest 
Respondents were asked which sources they would use to receive information about topics of interest to them.  

The top sources respondents indicated they would use to receive information about topics of interest to them were 

articles in local newspapers (50%), K-State Research and Extension website (47%), videos posted online (40%) 

and stories on local television (38%) (Figure 34). 

Figure 34. Sources of information for topics of interest
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Exposure to Advertising 
Respondents were asked if they had seen or heard any advertisements for K-State Research and Extension.  

Seventy-three percent reported they had not seen or heard any advertising (Figure 35); however, 15% of 

respondents reported they had seen advertising for K-State Research and Extension.   

Figure 35.  Exposure to advertising
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Figure 36. Location of advertising (N=61)
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Advertising Recall 

Respondents who recalled seeing or hearing advertising for K-State Research and Extension (N = 61) were asked 

what they remembered about the advertising they saw or heard. Of respondents, 31% remembered the advertising 

being about specific programs or topics (Table 6). The following are examples of open-ended responses receieved 

with regard to this theme:  

  “It had a family farm on it, and the importance of small family farmers.” 

  “About nutrition and healthy foods…” 

  “[It] talked about child development and Kansas livestock.” 

 Sixteen percent of respondents remembered the advertising being about the K-State Research and Extension 

program overall. The following are examples of open-ended responses received with regard to this theme: 

 “Advertising that K-State Research and Extension was available for the public to obtain free information on 

a variety of subjects, through either a local extension office or their website” 

 “It was an ad to show all the resources they provide.” 

 “It was talking about the various information available from Extension Service.” 

Additionally, equal percentages of respondents (5%) remembered the advertising being about a program or event 

K-State Research and Extension was sponsoring and that the advertising was informative. The following are 

examples of open-ended respondes received with regard to these theme: 

 “I think they were a sponsor for a local event.” 

  “They were advertising sponsorship for the Alzheimer's Memory Walk.” 

 “They are really informative and moving.” 

 “Very informative…” 

Table 6. Advertising Recall   
 Coded Responses  % 

Information on specific programs/topics offered through K-State 
Research and Extension 

 
31.4 

Advertising about the K-State Research and Extension program overall 15.9 
Information about program/event K-State Research and Extension was 
sponsoring 

 
5.3 

Advertising was informative 4.6 
Advertising was good  3.6 
Advertising with location of K-State Research and Extension 3.6 
Advertising with the name  2.9 
Articles in newspapers and magazines 2.4 
Academic information 1.6 
Radio advertisements 1.4 

Miscellaneous 4.5 
Don’t remember 16.0 
No answer 6.8 
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K-State Research and Extension Program, Mission Statement and Funding   
Respondents were asked about the importance of the K-State Research and Extension program, their level of 

agreement with different aspects of the K-State Research and Extension mission statement and approval level for 

use of public funds to support the program.   

Importance of  Program 

Respondents were asked to rate the level of importance they attribute to K-State Research and Extension’s 

commitment to delivering unbiased, research-based information and education to Kansas residents. Seventy-three 

perecent of respondents felt K-State Research and Extension’s commitment to delivering unbiased, research-based 

information and education was moderately or extremely important (Figure 37). 

Figure 37. Importance of program
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The Mission Statement 

Respondents were provided with K-State Research and Extension’s mission statement and then asked to rate their 

level of agreement with different aspects of the statement based on a five-point scale (1 = Strongly disagree, 2 = 

Disagree, 3 = Neither agree nor disagree, 4 = Agree, 5 = Strongly agree). Similar percentages of respondents 

agreed or strongly agreed that the mission statement was clear and understandable (84%) and informative (85%) 

(Figure 38). Eighty-one percent of respondents felt the mission statement was realistic, while 79% felt it was 

achievable. Additionally, 80% of respondents said the mission statement reflected the values, beliefs, and 

philosophy of the organization. 

Figure 38. Mission Statement
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Support for Public Funding 

Respondents were asked to indicate their level of approval regarding spending public funds to support the K-State 

Research and Extension program based on a five point scale (1 = Strongly disapprove, 2 = Disapprove, 3 = Neither 

approve nor disapprove, 4 = Somewhat approve, 5 = Strongly approve). Of the respondents, 73% indicated they 

would somewhat or strongly approve spending public funds to support the K-State Research and Extension 

program (Figure 39). 

Figure 39. Support for public funding
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Issues 
Respondents were asked about a list of issues that are affecting the state of Kansas and affecting them personally.  

They were also asked about their knowledge of these issues. 

Issues Affecting Kansas  

Respondents were asked which issues are affecting the state of Kansas. The top issues identified by respondents 

were the Economy (82%), Taxes (75%), Public education (66%) and Healthcare (61%) (Figure 40). Issues 

affecting the state specified in the Other category by respondents included, Illegal immigration, Fracking, 

Government, Jobs that pay enough to live on, Resources for parents of special needs children or adults, Equal 

rights, and Discrimination by state government of gay and lesbian residents.  

Figure 40. Issues affecting Kansas 
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Issues Personally Affecting Kansas Residents 

Respondents were asked which issues are personally affecting them. The top issues identified by respondents were 

the Economy (69%), Taxes (62%), and Healthcare (49%) (Figure 41).  Issues personally affecting respondents  

specified by them in the Other category included, Income inequality, Illegal immigration, Lake of jobs that pay 

living wage, Discrimination by state government of gay and lesbian residents.   

Figure 41. Issues personally affecting Kansas residents 
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Knowledge of the Issues 

Respondents were asked to rate their level of knowledge associated with previously mentioned specific issues on a 

five point scale (1 = No knowledge, 2 = A little knowledge, 3 = Some knowledge, 4 = Moderate knowledge, 5 = A 

lot of knowledge). Of the respondents, 53% indicated they had moderate or a lot of knowledge about Taxes.  

Additionally, equal percentages of respondents (52%) had moderate or a lot of knowledge about the Economy and  

Healthcare (Figure 42).  

Figure 42. Knowledge of the issues
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Needs Assessment  
Respondents were asked to describe how K-State Research and Extension could better meet their needs.    

Meeting Kansas Residents’ Needs 

When respondents were asked to describe how K-State Research and Extension could better meet their needs, 

15% of the respondents said they needed to be do more advertising or publicity (Table 7). The following quotes 

are examples of the open-ended responses received with regard to this theme: 

 “Letting more people know about the information that they have access to and determine the best way to 

communicate the services that they offer.” 

 “Better publicity about their offerings would be helpful. Most people think of "Extension" as rural and 

agricultural-based, but many of the "work" they do is directly useful to lots of "urban" people as well, and 

often to people who lack the information that "Extension" provides.” 

 “Local Advertisement of what they do and how they spend the funds they receive.” 

Equal percentages of respondents (11%) said K-State was doing a good job meeting their needs/no change was 

needed and K-State needed to provide more information. The following quotes are examples of the open-ended 

responses received with regard to these themes: 

 “They have always been helpful when I contacted them both as a teacher in the community and for 

personal resources. I cannot think of any way for them to improve.” 

 “The K-State Research and Extension Center meets my current needs. I am primarily interested in their 

assistance with regard to my home gardening and landscaping needs and they are an excellent resource for 

accurate, unbiased information." 

 “Keep me better informed on the programs available in my community.” 

 “I would like more information on resources.” 

Additionally, 8% of respondents said K-State Research and Extension needed to increase or expand access to 

services and information. The following quotes are examples of the open-ended responses received with regard to 

this theme: 

 “More access to information available in my area...” 

 “Be more accessible to elderly without computers…” 

 “Have it more available online for people that are not affiliated with the school.” 

Table 7. Meeting Kansas residents needs   
 Coded Responses % 

More advertising/plublicity 14.6 
Great job/meets needs/no need for change 11.2 
Provide more information 11.0 
Increase/expand access to services and information 7.9 
More community involvement 5.4 
Interested in services offered/benefits it provides 5.1 
Helpful/useful for the public 2.1 
More variety of services/expand program 1.9 
Lower cost/free services 1.2 
Help find resources/services/information 1.4 



K-State Research and Extension System Evaluation 

 

 

44 

Target/outreach those who need services 0.9 
Become more involved with the program 0.9 
Help information flow between government  and public 0.7 
Continue providing unbiased information 0.5 
Offer a variety of programs and services 0.5 
Research more relevant topics 0.2 
Get feedback from program participants 0.2 
Don’t have enough information 2.5 
Don’t know 15.7 
Miscellaneous 0.9 
Nothing/none 7.4 
No interest/no needs to be met 2.1 
No answer 5.8 

Online Usage 
Respondents were asked about their online usage as well as the types of search engines and social media they use.   

Online usage 
Respondents were asked how frequently they access search engines, email, and social media on a five point scale 

(1 = Never, 2 = Rarely, 3 = Sometimes, 4 = Often, and 5 = Always). Of the respondents, 95% reported using email 

often or always, 77% reported using search engines often or always, and 65% reported using social media often or 

always (Figure 43).   

Figure 43. Online usage 
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Types of Search Engines 
The respondents who reported utilizing search engines (N = 416) were asked which search engines they use.  

Eighty-nine percent of respondents reported they use Google, 37% use Yahoo and 32% use Bing (Figure 44).  

Figure 44. Types of search engines (N = 416)
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Types of Social Media 
The respondents who reported they utilized social media (N = 378) were asked which types of social media sites 

they use. A majority of respondents (93%) indicated they use Facebook, while 59% indicated they use YouTube 

(Figure 45). Similar percentages of respondents reported they use Pinterest (36%) and Twitter (34%). 

Figure 45. Types of social media (N = 378)
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Findings 
 Forty-six percent of respondents were aware of the university system in the state of Kansas which 

provided research-based information and educational programs that extend beyond campus to serve 

people throughout the state. 

 Only 10% of respondents could remember the actual name of the university system. When they were 

provided with an aided recall in reference to the the name, 37% of respondents reported they recalled 

hearing about the university system. 

 More than half of respondents (64%) were able to associate the system with the Kansas State University. 

 Eleven percent of respondents were moderately or extremely familiar with K-State Research and 

Extension.  

 A third of respondents (35%) were aware they had a local (county/district) extension office.   

 With regard to searches on both local and K-State Research websites, educational information was sought 

the most.  

 Respondents who had utilized K-State Research and Extension’s services had a more positive than negative 

experience and indicated the information they received was more credible than not credible.   

 Fifty-two percent of respondents who have utilized K-State and Research Extension’s services find the 

Research and Extension aspect equally valuable.   

 Respondents who had no interactions with K-State Research and Extension felt that information provided 

by them would be more credible than not credible.   

 Of the respondents who had no interactions with K-State Research and Extension, 53% indicated they 

would be inclined to use K-State Research and Extension as a source of information. 

 Educational topics of most moderate and extreme interest to respondents were Nutrition, Food Safety and 

Health (62%) and Natural Resources (46%). 

 Educational Topics of most moderate and extreme importance to respondents were Nutrition, Food Safety 

and Health (67%) and Natural Resources (56%). 

 Overall the most preferred sources of information for each of the educational topics K-State Research and 

Extension provides information for were; special interest groups, friends and family, universities, and 

government agencies. 

 Forty-seven percent of respondents indicated they would use K-State Extension and Research’s website to 

receive information about topics of interest to them. 

 Seventy-seven percent of the respondents who had seen or heard advertising for K-State Research and 

Extension were able to recall a good number of details about the ads.   

 The economy, taxes, healthcare and public education were the main issues respondents felt were affecting 

Kanas, as well as, affecting them personally.   

 Respondents had the most knowledge about the economy, taxes, healthcare and public education, as well.    

 Fifteen percent of respondents feel K-State Research and Extension needs to advertise or publicize more to 

increase awareness of what the program has to offer therein helping to meet Kansas resident’s needs.   
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